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BERLIN

Exhibitor survey

Origin of exhibitors Focus of exhibition of company

Germany 43% Focus of exhibition of most exhibitors is in the segment World
 From abroad 59% Market.

Y
World Market

The following %-values are based on exhibitors from abroad. 43%

Art & Style
20%

6%

Natural Living
Living Africa
Fair & Social
. 8%
. Winter at Home
1% 7%
*aha/ Note: Answer options were filled out twice to some extent leading to sum > 100%.

Successful exhibitors

Note: Answer options were filled out twice to some extent leading to sums > 100%.

68(y of exhibitors evaluate the business result
(o]
of their participation at Bazaar Berlin as

Affiliation of business (very) good.
(Several answers are possible)

Producer
Skilled crafts and trades 55% f exhibit luate the benefit of

| of exhibitors evaluate the benefit o
29% 74%
Retail 299 their company‘s participation at
(1]
NGO 6% Bazaar Berlin as (very) high.
5 (]
Se;z Ice (Each rating 1-3 on a scale of 6)
0
Asg%)/ciation/institution
0
CO;&W stand Overall impression and outlook
(1)

Other

T 5%

Function within the company 74% of exhibitors are (very) satisfied with
(Several answers are possible) their participation at Bazaar Berlin.
Owner

72%
Managing director
19%
Stand staff
15% of exhibitors would recommend a
Other function 78%

6% participation at Bazaar Berlin.

Bazaar Berlin as a test market

76%

of exhibitors consider Bazaar Berlin as

(very) suitable to test the acceptance of 79% of exhibitors are ready to participate at
0

Bazaar Berlin 2025.

new produtcs.

(Rating 1-3 on a scale of 6)

OO

(Each rating 1-3 on a scale of 6)

/J/-'\\ Basis: All respondents & excl. ,no entries” —
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